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INTRODUCTION

SHED Approach

« 10% year conducting the survey
* Surveyed over 11,000 adults (ages 18+) in October 2022

« Responses are nationally representative of U.S. adults

Goals
« Use subjective self-assessments along with objective outcomes
« Askindividuals directly how they make financial decisions

» Flexibility to cover new and emerging issues

Report & Data: Report on the Economic Well-Being of U.S. Households in 2022 released in May, along with the
full dataset, available at https://www.federalreserve.gov/consumerscommunities/shed.htm
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https://www.federalreserve.gov/consumerscommunities/shed.htm

INTRODUCTION

Inflation has eased somewhat since the 2022 SHED was fielded, while
unemployment has remained low

Economic indicators when the SHED was fielded

SHED 2021 SHED 2022

e fielding fielding
7.8
4.0
(:F’l'lj :3:7 :3'7
(year-over-year '
May 2023
0
2019 2020 2021 2022 2023

Note: Values are percentages.
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FINANCIAL WELL-BEING AND INFLATION

Self-reported financial well-being fell sharply and was among the lowest
levels observed since 2016

Doing at least okay financially
(“doing okay” or “living comfortably”)

85

60
10-2013  10-2014 10-2015 10-2016 10-2017 10-2018 10-2019 10-2020 10-2021 10-2022

Note: Values are percentages. Among all adults. Shading indicates period of recession.
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FINANCIAL WELL-BEING AND INFLATION

Decline in well-being occurred among all education levels, except for
those with less than a high school degree

Doing at least okay financially, by education

91
88 Bachelor’s
degree or more
74
70 Some college,
technical
70 or assoc. degree
63
49 49

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Note: Values are percentages. Among all adults.
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FINANCIAL WELL-BEING AND INFLATION

2022 saw a sharp increase in the share saying that they were worse off
than the year before

Financial situation compared with 12 months prior

40

Worse
35 off
25
19
20 Better
off

2014 2015 2016 2017 2018 2019 2020 2021 2022

Note: Values are percentages. Among all adults.
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FINANCIAL WELL-BEING AND INFLATION

In 2022, those with higher education or more wealth had larger
increases in share who were worse off

Increase in the share who were worse off compared
with 12 months prior

By Education By Amount of Savings
and Investable Assets

@ Less than $50,000

High school degree or GED @ $50,000 - $249,999

@ $250,000 - $999,999

Bachelor’s degree or greater @ $1,000,000 or more

Less than a high school degree

Some college, technical or
assoc. degree

Note: Values are percentages. Among all adults.
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FINANCIAL WELL-BEING AND INFLATION

The share of adults who would cover a $400 expense with cash or its
equivalent declined from 2021 high

Would cover a $400 emergency expense completely
- using cash or its equivalent

45

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Note: Values are percentages. Among all adults.
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FINANCIAL WELL-BEING AND INFLATION

In 2022, inflation was the most common financial challenge that
people said they were facing

Main financial challenges mentioned in open-ended question

53

2016 2022

22
13
11 10 10 10 g 3
Inflation Basic living  Retirement Housing  Employment  Medical Education None

expenses  and savings

Note: Values are percentages. Among respondents who provided a text response or selected “none.”
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FINANCIAL WELL-BEING AND INFLATION

The prevalence of people’s concerns varied substantially by income

Main financial challenges mentioned in open-ended question,
by family income

40
$100,000 or more
29
1M1 11
I |
I 6
Inflation Basic living  Retirement and Housing Employment

expenses savings

Note: Values are percentages. Among respondents who provided a text response or selected “none.”
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FINANCIAL WELL-BEING AND INFLATION

Those with lower incomes were more likely to have budgets affected by
price increases

Family budget affected “a lot” by price increases in the prior 12 months,
by family income

Family Income

Less than $25,000

60

$25,000-$49,999

64

$50,000-$99,999 59

$100,000 or more 41

Overall 54

Note: Values are percentages. Among all adults.

;‘ o Connecting
' Communities
) s




FINANCIAL WELL-BEING AND INFLATION

Changing shopping behavior was the most common response to higher
prices

Actions taken in response to higher prices in prior 12 months

Spending

edlessorsioppet o I
products
Switched to cheaper products | R 6
Delayed a major purchase [ R 49

Savings/Borrowing

Reduced savings 51

Increased borrowing 15

Income

Worked more or got another job _ 18

Asked for a raise [ 8

Note: Values are percentages. Among all adults. Respondents could select multiple answers.
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EMPLOYMENT

Indicators of workers’ labor market opportunities remained strong in

2022

Job actions taken in the prior 12 months

Received a raise or a promotion

Asked for a raise or a promotion

Applied for a new job

Started a new job

Voluntarily left a job

Got laid off or lost a job

2022

30
I 33
9

I 13
20
- px
13
I 15
9
I 11

Note: Values are percentages. Among all adults. Respondents could select multiple answers.
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EMPLOYMENT

Working from home remained far more common among those with a
bachelor’s degree

Amount of work done from home

None All

Bachelor's degree or more _ 31
Some collegeftechnical or associate degree 12 H

Note: Values are percentages. Among adults who worked for someone else.
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EMPLOYMENT

Workers’ autonomy over how they do their work differed by education

Share who often or always have control over tasks at work, by education

68
49 49
35
31
What tasks to work on How to complete tasks
Some college/technical or associate degree Bachelor's degree or more

Note: Values are percentages. Among adults who worked for someone else.
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CREDIT

Credit card ownership declined, and the share carrying a balance at
least once was unchanged

Credit card ownership and use

Did not carry a balance

2021

2022

Note: Values are percentages. Among all adults.
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CREDIT

Black and Hispanic adults were less likely to have a credit card, yet more
likely to carry a balance

Credit card ownership and usage, by income and race/ethnicity

Did not carry a balance

Less than $25,000
$25,000-$49,999
$50,000-$99,999

$100,000 or more

White
Black

Hispanic

Asian

Note: Values are percentages. Among all adults.
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CREDIT

Use of Buy Now, Pay Later (BNPL) and incidence of paying late increased
slightly from 2021 to 2022

Use of BNPL Incidence of paying BNPL late
2021 2022 17
15
12
| I

Used BNPL in past 12 months Paid late (among users)

Note: Values are percentages. Among all adults (left panel). Among adults who used BNPL in past 12 months (right panel).
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CREDIT

Top two reasons for using BNPL were wanting to spread out payments
and convenience

Reasons for using BNPL

Wanted to spread out payments 87

Convenience 3

“‘

Avoid interest charges
Only way | could afford it

Did not want to use a credit card

Wanted a fixed number of payments

21

Note: Values are percentages. Among adults who used BNPL in the past year.

Only accepted payment method | had
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CREDIT

Those with lower self-reported credit ratings were more likely to use
BNPL

Use of BNPL, by self-reported credit rating and credit card ownership

27
20 20
1 12 12
6 6
_ _

Don't  Very Poor Fair Good Excellent Has No credit
know poor credit card
card

Note: Values are percentages. Among all adults.
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CREDIT

Use of BNPL was more common among people with low and middle
incomes, Black and Hispanic adults, and women

Use of BNPL, by demographic characteristics

Less than $25,000 |GGG 14
$25,000-$49,999 GGG 4
$50,000-$99,999 GGG 4
$100,000 or more |GGG $

White [ ©

Black [N 21
Hispanic [N 19

Asian [ 9

Male 10
Female 14

Note: Values are percentages. Among all adults.
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OTHER TOPICS

Chapters in the report
a N O N O N O )
Overall
Financial Income Employment Expenses
Well-Being
- NG NG DN /
a N O N O e N
. Higher )
Baéllil:;i% & Housing Education & l}etlrement &
Student Loans nvestments
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Closing remarks and requests

« Complete the post-event survey

« Visit www.fedcommunities.org for more Fed resources on community
development topics

* Follow Fed Communities on social media. We're on LinkedIn, Instagram,
and Twitter

« Mark your calendars for August 10, 2023, and join us for the next
Connecting Communities webinar featuring the Worker Voices project.
Registration will be open soon.
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http://www.fedcommunities.org/

Ihank you for joining us

communities
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